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Chartered Postgraduate Diploma in Marketing

Emerging Themes

Recommended

Core texts

Core texts

support materials

WIKINOMICS

Core texts

Parsons, E. and Maclaran, P.
(2009) Contemporary issues
in marketing and consumer
behaviour. Oxford, Butterworth
Heinemann. £29.99

Toffler, A. and Toffler, H. (2006)
Revolutionary wealth. Knopf.
£19.85

Buy the Study Pack and save 20%

See the CIM Direct order form for details

* Contemporary issues in marketing and consumer behaviour

* Revolutionary wealth
* Wikinomics

Emerging Themes Study Pack £47.00

Tapscott, D. and Williams, A.D.
(2008) Wikinomics: how mass
collaboration changes everything.
Atlantic books. £8.99
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Chartered Postgraduate Diploma in Marketing

Workbooks

BPP (2009) Emerging themes
study text. BPP Publishing. £22.00

BPP (2009) Emerging themes:
Practice & Revision Kit BPP
Publishing. £11.00

BPP (2009) CIM Chartered

Postgraduate Diploma Passcards.

BPP Publishing. £15.00

BPP (2009) CIM Chartered
Postgraduate Diploma
Soundbites audio CD BPP
Publishing. £10.00

Supplementary reading

Porter, M.E. (2004) Competitive
strategy: techniques for analyzing
industries and competitors. NY,
Free Press. £16.99

CIM professional marketing qualifications



Chartered Postgraduate Diploma in Marketing

Analysis and Decision

U2 | Recommended
support materials

Structure in Fives
DESIGNING

HEHNRY

Core texts Core texts Core texts

Aaker, D. and McLoughlin, D. (2007) Drummond, G., Ensor, J. and Mintzberg, H. (1995) Structure

Strategic market management. Ashford, R. (2007) Strategic in fives: designing effective

European edition. Chichester,John marketing: planning and control. organisations. International edition.

Wiley & Sons. £33.99 3rd edition. Oxford, Butterworth US, Prentice Hall. £39.99, available
Heinemann. £19.99 print on demand

Buy the Study Pack and save 20%

See the CIM Direct order form for details

e Strategic Market Management
e Strategic Marketing: planning and control

Analysis and Decision Study Pack £43.15

CIM professional marketing qualifications



Chartered Postgraduate Diploma in Marketing

=

Core texts

Workbooks

Mintzberg, H. (1994) The rise and
fall of strategic planning. NY, Free
Press. £27.99

Mintzberg.H. and Quinn, J. (2003)
The strategy process. 4th global
edition. US, Prentice Hall. £48.99

Johnson, G. and Scholes, K. (2008)
Exploring corporate strategy.

8th edition. Harlow, Prentice Hall.
£47.99

Lynch, R. (2005) Strategic
management. 5th edition. Harlow,
FT Prentice Hall. £45.99

Porter, M.E. (2004) Competitive
advantage: creating and

sustaining superior performance.

NY, Free Press. £16.99

Doole, I. and Lowe, R. (2005)
Strategic marketing decisions in

global markets. London, Thomson.

£42.99

BPP (2009) Analysis & Decision
study text. BPP Publishing. £22.00

BPP (2009) Analysis & Decision:
Practice & Revision Kit BPP
Publishing. £11.00

BPP (2009) CIM Chartered

Postgraduate Diploma Passcards.

BPP Publishing. £15.00

BPP (2009) CIM Chartered
Postgraduate Diploma
Soundbites audio CD BPP
Publishing. £10.00

Supplementary reading

Kerin, R.A. and Peterson, R.A.
(2008) Strategic marketing
problems - cases and comments.
11th edition. Harlow, Pearson.
£45.99

Johansson, J. (2009) Global
marketing: foreign entry,

local marketing and global
management. 5th edition.
Maidenhead, McGraw-Hill. £41.99

Chaffey, D. et al (2008)

Internet marketing; strategy,
implementation and practice.
4th edition. Harlow, Prentice Hall.
£42.99

Hooley, G. et al (2007) Marketing
strategy and competitive
positioning. 4th edition. Harlow
Prentice Hall. £47.99

Bolton, B. and Thompson, J.
(2004) Entrepreneurs, talent,
temperament, technique. 2nd
edition. Oxford, Butterworth
Heinemann. £29.99

Doyle, P. (2008) Value-based
marketing: marketing strategies
for corporate growth and
shareholder value. 2nd edition.
Chichester, John Wiley & Sons.
£34.99

Hamel, G. and Prahalad, C.K.(1996)
Competing for the future. Harvard,
Harvard Business Press. £11.99

Lumby, S. and Jones, C. (2003)
Corporate finance: theory and
practice. 7th edition. London,
Thomson. £46.99

CIM professional marketing qualifications



Chartered Postgraduate Diploma in Marketing

Marketing Leadership and Planning

U @ Recommended
support materials

STRATEGY
SYNTHESIS

Marketing

Management
and Strategy

BOE DE WIT B REVER

Core text Core text Core text

Hooley, G. et al (2007) Marketing De Wit, B and Meyer, R. (2005) Doyle, P. and Stern, P. (2006)
strategy and competitive Strategy synthesis: resolving Marketing management and
positioning. 4th edition. Harlow strategy paradoxes to create strategy. 4th edition. Harlow,
Prentice Hall. £47.99 competitive advantage, test and Prentice Hall. £40.99

readings. 2nd edition. London,
Thomson. £43.99

Buy the Study Pack and save 20%

See the CIM Direct order form for details

* Marketing strategy and competitive positioning 4th edition
* Strategy synthesis 2nd edition

Marketing Leadership & Planning Study Pack £73.50

CIM professional marketing qualifications
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Core text

McDonald, M. (2007) Marketing
plans: how to prepare then, how
to use them. 6th edition. Oxford,
Butterworth Heinemann. £29.99

Workbooks

BPP (2009) Marketing Leadership
& Planning study text. BPP
Publishing. £22.00

BPP (2009) Marketing Leadership
& Planning: Practice & Revision
Kit BPP Publishing. £11.00

BPP (2009) CIM Chartered

Postgraduate Diploma Passcards.

BPP Publishing. £15.00

BPP (2009) CIM Chartered
Postgraduate Diploma
Soundbites audio CD BPP
Publishing. £10.00

Supplementary reading

Dibb, S. and Simkin, L. (2009)
Marketing essentials. London,
Cengage. £35.99

Mintzberg, H. (1994) The rise and
fall of strategic planning. NY, Free
Press. £27.99

Schein, E.H. (2004) Organizational
culture and leadership. 3rd edition.
US, Jossey-Bass. £30.99

Vecchio, R.P. (2007) Leadership,
understanding the dynamics

of power and influence in
organisations. 2nd revised edition.
University of Notre Dame. £43.50

CIM professional marketing qualifications
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Managing Corporate Reputation

Udal

Core texts

CORPORATE
REFUTATION AND
COMPETITIVENESS

Core texts

Recommended
support materials

Workbooks

Van Riel, C.B.M. and Fombrun, C.J.
(2007) Essentials of corporate
communications. Abingdon,
Routledge. £29.99

Davies, G. et al (2003) Corporate
reputation and competitiveness.
London, Routledge. £32.50

Buy the Study Pack and save 20%

See the CIM Direct order form for details

e Essentials of corporate communications
¢ Corporate reputation and competitiveness

Managing Corporate Reputation Study Pack £49.95

BPP (2009) Managing Corporate
Reputation study text. BPP
Publishing. £22.00

BPP (2009) Managing Corporate
Reputation: Practice & Revision
Kit BPP Publishing. £11.00

BPP (2009) CIM Chartered
Postgraduate Diploma Passcards.
BPP Publishing. £15.00

CIM professional marketing qualifications



Workbooks

BPP (2009) CIM Chartered
Postgraduate Diploma
Soundbites audio CD BPP
Publishing. £10.00

Supplementary reading

Balmer, J.M.T. and Greyser, S.A.

(2003) Revealing the corporation.

London, Routledge. £29.99

Cornelissen, J. (2008) Corporate
communications: theory and
practice. 2nd edition. London,
Sage. £24.99

Doorley, J. and Garcia, H.F. (2007)
Reputation management. US,
Routledge. £27.99

Elliot, R. and Percy, L. (2007)
Strategic brand management.
Oxford, Oxford University Press.
£28.99

Griffin, A. (2008) New strategies for
reputation management. London,
Kogan Page. £30.99, New edition
due September 2009

Ind, N. (2007) Living brand. 3rd
edition. London, Kogan Page.
£19.99

Kapferer, J. (2008) The new
strategic brand management. 4th
rev edition. London, Kogan Page.
£35.00

Kotler, P. and Pfoertsch, W. (2006)
B2B brand management: the
success dimensions of business
brands. Berlin, Springer-Verlag.
£29.50

Melewar, T.C. (2007) Facets

of corporate identity,
communication and reputation.
London, Routledge. £28.99

Oliver, S. (2007) Public relations
strategy. London, Kogan Page.
£16.99

Van Riel, C.B.M. (1995) Principles
of corporate communications.
Prentice Hall. £48.99

Oliver, S. (2004) Handbook of
corporate communication
and public relations. London,
Routledge. £120.00



Chartered Postgraduate Diploma in Marketing

Leading Marketing

Recommended
support materials

BUSINESS AND
MANAGEMENT
RESEARCH

Haw 1 Demyplen
mnmﬂmmm

WAL J BAXER ot ANNE PIT

Core texts

business
research
methods

Al Bryrrias
Rimvmas Bell

Core texts

PROJECT
MANAGEMENT

Core texts

Baker, M. and Foy, A. (2008)
Business and management
research: how to complete your

project successfully. 2nd edition.

Argyll, Westburn. £19.99

Buy the Study Pack and save 20%

Bryman, A. and Bell, E. (2007)
Business research methods. 2nd
edition. Oxford, Oxford University
Press. £36.99

See the CIM Direct order form for details

* Business and management research
® Business research methods 2/e
® The practice of project management

Leading Marketing Study Pack £69.50

Comninos, D. and Frigenti, E.
(2005) The practice of project
management: a guide to the
business-focused approach.
London, Kogan Page. £29.95

CIM professional marketing qualifications
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Business
Research Projects

Core texts

foject

| __a?a'gement

Supplementary reading

Jankowicz, A.D. (2004) Business
research projects. 4th edition.
London, Thomson. £42.99

Lock, D. (2007) Project
management. 9th edition.
Aldershot, Gower. £30.00

Martin, P. and Tate, K. (2001)
Getting started in project
management. Chichester, John
Wiley & Sons. £13.99

Barzun, J. and Graff, H. (2003) The
modern researcher. 6th edition.
US, Wadsworth. £31.99

Blaxter, L., Hughes, C. and Tight,
M. (2006) How to research.

3rd edition. Buckingham, Open
University. £19.99

Brown, M. (2008) Project
management in a week. 4th
edition. London, Hodder and
Stoughton. £8.99

Burke, R. (2006) Project
management: planning and
control techniques. 5th edition. NY,
Burke Publishing. £19.95

Megginson, D. and Whitaker, V.
(2007) Continuing professional
development. 2nd edition. London,
CIPD. £25.99

PROJECT
MA

FALILA MARTIN
EAEFR TATE

Palmer, R., Cockton, J. and Cooper,
G. (2007) Managing marketing:
marketing success through good
management practice. Oxford,
Elsevier. £19.99 pp99-124, pp125-
172, pp301-336.

Piercy, N. (2009) Market-led
strategic change. 4th edition.
Oxford, Butterworth Heinemann.
£29.99

Saunders, M., Thornhill, A. and
Lewis, P. (2009) Research methods
for business students. 5th edition.
Harlow, Pearson. £42.99

Walliman, N. (2005) Your research
project: a step-by-step guide for
the first-time researcher. 2nd
edition. London, Sage. £21.99

CIM professional marketing qualifications



CIM Direct
order form

Name:

How to order

Online:  www.cim.co.uk/shop

By phone: +44(0) 1628 427427

By fax:  +44(0) 1628 427439

By email: cimdirect@cim.co.uk

By post:  CIM Direct, Moor Hall, Cookham,
Maidenhead, Berkshire SL6 9QH, UK

Office hours: 9am-5pm, Monday-Friday

Date of order:

Daytime delivery address:

Student Membership no:

Email address:

Telephone No. (Daytime)

Please send me the following book(s):

Quantity Value £

Sub-total:
* .
Postage and packing:
Payment 9¢ and packing
By cheque. Please make cheques payable to ‘The Chartered Institute of Marketing’. Total:

D Visa D Mastercard D American Express

D Delta D Switch/Maestro

O
Expiry date: DDDD Valid from: DDDD CWV Number: DDD

Issue no. (Switch/Maestro only) D D

Signature:

*Postage and packaging fees.

Note: At the beginning of the academic year
it may be easier to fax, email or order over the

UK First Class: £3.00 for the first book and £1.50 for each subsequent book. Internet as our telephone lines are extremely

International Airmail:

busy during this period. We regret that we cannot
invoice on orders under £100.

EU Countries: £12 for the first book and £5 for each subsequent book.
Non EU Countries: £20 for the first book and £12 for each subsequent book. Books are zero rated for VAT. Registered Office:

Study Packs: £25.00 for each Study Pack.

The Chartered Institute of Marketing, Moor Hall,
Cookham, Maidenhead, Berkshire SL6 9QH, UK
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